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PURPOSE:

To establish the Board’s position and guidelines regarding the proper business use of
social media by employees or by contractors performing work for the Board. Social
media is used by the Board primarily as a communication tool and sometimes as an
investigative tool.

DEFINITIONS:

Social media refers to any interactive Web-based technologies used for social
networking and for sharing, discussing and/or developing content. Types of
social media include, but are not limited to, blogs, video- or photo-sharing sites,
and social-networking sites. Examples of social-media sites include, but are not
limited to, YouTube, Flickr, Twitter, Facebook, and LinkedIn.

Social networking refers to the use of social media for building online
communities and/or communicating with groups of individuals.

EMPLOYEE USE:

. Permitted Use
o Board employees must receive, from the Executive Director, prior approval to
use social media for Board related business.
o After being approved by the Executive Director, employees may use social media
in the workplace only for approved agency purposes — under no circumstances is
social media for personal use allowed.
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At this time, the Board’s communication manager, under the direction of the
Board’s Executive Director, will be the person permitted to communicate through
social media on behalf of the Board.

Board employees shall not set-up a social media account for agency purposes
unless approved in advance under this policy.

Approved Board employees who engage in social media for agency purposes
shall not engage in unlawful or prohibited conduct.

Failure to abide by this policy established for use of social media or participation
in any activity inconsistent with the Board’s values and mission may result in
appropriate disciplinary action,

Il. Personai Use

Board employees should not use personal social media accounts to transact
agency business, or to post privileged or confidential material. Content posted
on personal social media sites should never be attributed to, or appear tc be
endorsed by or to have originated from, the Board.

Board employees should never use their work e-mail account or password in
conjunction with a personai sociai media site.

Work equipment and resources, including paid work time, must not be used to
access personal social media accounts.

lli. Records and Privacy Guidelines
The Internet is an unsecured publicly accessible network. Board employees should
have no expectation of privacy in the use of Internet resources. Owners of Internet
sites commonly monitor usage activity and those activities may be disclosed to any

number of parties.

Information used for publication via social media will follow the general and/or
agency’s approved retention schedule.

The Board reserves the right to monitor internet usage at such times and in such
circumnstances as appropriate.

Social media shali not be used to distribute privileged or confidential material.




